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SECTION A

Answer any five queslions. Each question carries three marks.

1. Define [4arket Segmentaiion. Siaie its cha racte ristics.

2. Explaln :

a) Relationship l\.4arketing.

b) N.4arketing lMyop a.

c) N4a l- eling \iche.

3. Deflne'Priceadjustedstrategies' in marketing.

4. State any three objectives of Branding.

5. Give the rneaning and importance of digital marketing.

6. Distinguish between public relations and personal selling. (5x3=15)

SECTION _ B

Answer any three questions. Each question carries five marks.

7, Explain ihe role of consumer satisfaction in marketing sirategy.

B. What are the major challenges faced in rural marketing ? Discuss.

9. Examine the role of distribution channels in modern marketing.

10. Highlight the significance oi product differentiation in competitive market.

'11. Enurnerate the process of marketing management brie{ly. (3x5=15)
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SECTION C

Answer any three questions. Each question carrles ten marks.

12. Evaluaie the scope and importance of targeting and posilioning in markel ng

13. Discuss the branding and packaging strategies adopted by companies to altract
customers in detail.

14. Validate the relevance of integraied marketing communication in today's
business environment.

15. lnvestigate th e relationsh ip between consu me r be h aviou r and dig ital marketing
w rh sJirable e 1a-ples.

16. Defjne rural marketing. Analyze the features and challenges in Indian

context (3x'l o=30)


