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Section A

Answer any 6 questions. Each garries 3 marks.

L What is meant by wholesaling?

2. What is meanl by distnbution?

3. What do you medi by fhr or rcmote environment?

4. List out the geograplric lactors considered for market segmentation.

5. Dellne alonsumer Buyjng Behaviour.

6. what do you rnean by distribution?

7. What is marketing conccpt'l

8. What do you mean by Reta;ling?

Section B

Answer any 4 questions. Each carries 6 marks.

9. Explain the criteria based on which the segmenls are evaluated.

10. What arc the stages in target market selection?

I l what are the economic factors affecting consumer behaviour?

12. What are the modom approaches to marketing?

13. H<jw is artificial intelligence (AI) transforming marketing practiccs?

14. Explain the role of social mcdia in shaping recent markcting trends.

Se€tion C

Answer any 2 questions, Each carries 14 marks.

15. Discuss thc various elements ofmarkcting mix and its importance.

16. Analy<e the hcrors inlluencing pricrng.

17. Analyze the merits and demerjts ofwholesaling. Explain how it differs ftom
retailing.


