
l!..,rrli]) ijir;r Ileq \i,

Thirrl Semester FYUGP Dee.ree ( [l-eg) Ex:rrnination November
2O2:-t

KII3DSCJNIIC2O6 - ADVERTISING BASICS
2U2 1 Atltlissiori otrl'arrLs

Tirrrr: : 2 hours \luirnrrrn Nlarks : 7(l

Section A

Ans$,er any 6 qucstions. Each carrv 3 marks

I l)elir{r client ser\.icint

2 lnvasion of privar:-v is a cthical probl"rrr Ln :rrl i ertise rnerr t Explarn

3 \\iho is the selldcr in adverlising t:ommunir:alion,'

4. r\.h'crtisenr€nis bv insur:rncc con4)anjes p{rrtrav salelv rl(\rls jn N'laslo$''s rnoclcl'

Explarn

5 Dofincrornnrrlnicalion.

6. What js Pl'C in digital advcrtjs-'rnent I

7. \\ihat is billboard advertiserrelrts?

8. Desclibe the impofian.e (rf tining in metliir scheduling.

Section B

Answer any 4 questions. Each carry {i marks.

" \\ l 'r , f" nr , " '" "" in ,rJ'pr ri ingl

10. $rritc the iuportance of media in ad\'-crtisi g conmunicatio[

11. A alysc thc negativc impact of stcreotypiDg in advertiscments.

12. Compare pdllt and Online Ad's , highlightnig strcngths and weakness of each

rnedirlm

13. \dhat are the elcments of print advertisemnt'l

14. What arc the advantages and disadvarLtagcs of net'spaper adverlisemeni?

Scction C

Answer any 2 questions Each carry 14 marks.

15. Discuss "advertising as a commrrrlication tool" with proper examples

16. Analysc ho\\' Incljan ar]ver-tising agencies have transformed I\,ith the rise of digital

media,.

17. What are the main ethical issues in advertising? Explain with examples


